














BankNews.com

The online resource for community bankers

BankNews.com is the premier
online resource for community
bankers throughout the 15 Central
States — and the nation — offering
a wide range of easily accessible
and up-to-date information aimed
at keeping bank professionals
informed about the latest financial
and economic news, government
actions, industry events, and
products and services.

BankNews.com provides
continuous daily news updates

from around the country and

the Central States region. It also
features an exclusive Online
Reference Library with more than
300 articles; links to government
agencies, as well as state banking and
trade associations; and job openings
and classified ads.

BankNews.com has the
information bankers need, when
they need it. And each month, more
than 10,000 bank professionals visit
BankNews.com and view some
half-million pages.

BankNews.com is also committed
to serving companies specializing
in products and services for the
community banking industry.

The exclusive Vendor Zone
provides companies serving the
community banking industry with a
venue to announce corporate news,
such as acquisitions, expansions
and promotions, and their newest
products and services.

Plus, the BankNews.com Online
Buyer’s Guide contains more than
120 categories covering everything
from ATM:s to technology solutions.

Companies receive a free listing in
the Buyer’s Guide and may upgrade
their listing through one of our
Listing Enhancement packages.

In addition, companies may

purchase sponsorships and banner
ads for specific pages or run-of-
site — targeted, cost-effective
advertising with maximum
exposure and proven results.

"

| receive many publications, but there are a handful that | actually
save to read and BankNews is one of them. BankNews
has the right combination of information for me — information
from and about Midwest bankers and what they see as important
in the areas of regulation, marketing, acquisition and merger, and
other strategic areas.”

Bradley I. Davis
President and CEO
Hampton State Bank

Hampton, lowa I
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Online Buyer’'s Guide

A directory of banking products and services

The BankNews Online Buyer’s
Guide contains more than 120
categories covering the full range
of products and services for the
community banking market — from
ATMs and core processing, to
payment systems and technology
solutions.

The Online Buyer’s Guide
features 24/7 fully searchable,
up-to-date information in an easy-
to-use format. Bankers are able to
search for suppliers by category,
by state, or by specific company;
read about their particular products
or services; obtain their contact
information; and either link to
their website for more information
or email a sales representative for
immediate follow-up.

Basic listings are free. These listings
include company name, address
and contact information, plus one
category.

Companies seeking to enhance
their Buyer’s Guide listings may
choose from four value-added
Enhancement Packages sold on a
12-month basis:

Bronze Package

The Bronze Package ($250) includes
your company name in bold, an
email link to your sales contact, a
link to your website, and up to 5
category listings.

Silver Package
The Silver Package ($400)
includes all the features in the

BankNews

Company Profile

ADDRESS:

A

M%mm L7

Suite 110

Your company’s logo
and contact

14614 Falling Creek Drive

Houston, TX 77068-2942
COUNTRY: USA

EMATL: mpaine@strunklp.com
WEBSITE: http://www.strunklp.com

Strunk & Associates, L.P.

PHONE: B00-72B-3116
FAX: 281-440-1499

TOLL FREE:
800-728-3116

Link to your
‘website and email

information

CATEGORIES:
Overdraft Privilege Services (Checks)

Compliance
Financial (Consulting Services)

PRODUCTS AND SERVICES:
Overdraft Privilege Service Program

COMPANY DESCRIPTION:

Email a Friend

link to your sales
personnel

Your company's category listings and

list of specific products and senices

Established in 1976 by Chairman William "Bill" H. Strunk, Strunk &
Associates, L.P., is a financial institution advisory service recognized
nationally for its innovative design, development, and implementation of
the original Overdraft Privilege Service Program for the financial institution

community.

Print This Page

Bronze Package, plus a 100-word
description of your company and up
to 10 category listings. In addition,
you may add related website links
to specific departments, divisions,
subsidiaries or locations.

Gold Package

The Gold Package ($500) includes
all the features in the Silver Package,
plus your company logo and up to

5 products or services with detailed
descriptions.

Platinum Package

The Platinum Package ($750)
includes all the features of the Gold
Package, plus 20 categories, with
priority placement at the top of 10 of
your category listings.

Category Sponsorships

In addition, companies may
purchase sponsorships and banners
ads for specific categories —
maximizing their brand awareness
when someone is ready to buy.

To purchase a BankNews Online
Buyer’'s Guide Enhancement
Package, contact:

Robb Bertels

National Sales Director
rbertels@banknews.com
800-336-1120

Scott Englert

Advertising Account Executive
senglert@banknews.com
800-336-1120
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BankNews Publications

Providing a variety of publications and opportunities

After the Merger
MBA Conference |

'Do you have the latest BankNews

l)lr(-(.(ora 7
. I . l I el
Mawen. |

BankNews Publications is one of the nation’s leading publishers

of magazines for the banking industry. Its flagship, BankNews,
founded in 1901, continues to be the leading publication for community
bankers throughout the 15 Central States — constituting the majority of
community banks in the country. In addition, Western Banking reaches
bankers in the 13 Western states. Also included in the BankNews family
of publications are state banking magazines, each serving as the official
publication of the state banking association. These magazines include
California Banker, Florida Banking, Illinois Banker, Virginia Banking and
Texas Banking. In addition to its magazines, BankNews Publications
also publishes two highly respected newsletters, BankNews Mid- Week and
The Bank Board Letter, as well as state banking directories for Missouri,
Kansas, the Mountain States, Nebraska and Oklahoma — plus the highly
respected Texas Banking Red Book. Together, BankNews offers a variety
of targeted, cost-effective publications.

VirginiaBanking

2007 Fall Edition The%ﬂfk

T | =: Nebrasia
TexasuBEaNKIng cbwaskay

=2 Oklahoma

; Mounitain
States

Red Book
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BankNews Publications

Offering a suite of marketing opportunities

Bank Directories

BankNews Publications offers a full suite of print,

online and electronic opportunities — all designed to help
companies maximize their marketing efforts by creating
customized, multimedia advertising programs that target

the all-important community banking industry.

* Display advertising in six state banking directories,

including,

— Kansas

— Missouri

— Mountain States

Print — Nebraska
BankNews — Oklahoma
* Display advertising — Texas Banking Red Book
* Inserts
* Tip-in cards Online

BankNews.com
* Banner ads

 Outserts (polybagged with issue)
¢ Belly-bands
¢ Imprinted polybags * Sponsorships — Exclusive ownership of the most
visible and visited pages, such as Events Calendar,
Western Banking Regional News and Vendor Zone.
* Display advertising * Online Buyer’s Guide
* Inserts — Listing Enhancement Packages — Four levels
* Tip-in cards
* QOutserts (polybagged with issue)
* Belly-bands

 Imprinted polybags

to enhance the impact of your company’s listing,
including website and email links, your company’s
logo and expanded information on your products
and services.
— Category Sponsorships — Exclusive ownership of
State Banking Magazines
 Display advertising to reach some of the nation’s ¢ Industry Channels — High-impact opportunity to

specific categories within the Buyer’s Guide.

most vital banking markets. create a customized “mini” site on BankNews.com

— California Banker to promote your company’s products and services,
— Florida Banking including your company’s mission, statement from
— Illinois Banker a chief executive, photos, testimonials and links to
— Texas Banking specific pages on your site or to sales personnel.

— Virginia Banking

Electronic Newsletters
BankNews Mid-Week
 Banner advertising in the only electronic newsletter

Newsletters
e BankNews Mid-Week — The only weekly

newsletter focusing on news in 10 Midwest and serving bankers throughout 10 Midwestern and

Rocky Mountain states. Rocky Mountain states.
— Display advertising
— Inserts Community Banking e-Digest

 Banner advertising in an electronic newsletter
dedicated exclusively to the community banking
industry from coast to coast.

To customize your marketing program, contact
Robb Bertels at 800-336-1120.

* Sponsorships — Opportunity to be the exclusive
sponsor of specific issues.
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Print Advertising

Print Specifications

Trim Size: 8-1/8" x 10-7/8"
Bleed Size: 8-3/8" x 11-1/8"
Web printing, saddle-stitch binding.

Ad Design

Build full-pages or spreads to trim size, extending bleeds
1/8-inch beyond trim on all sides. Live matter must

be kept 1/2-inch inside trim. Fractional ads must be
produced at the exact size the ad is to run per published
dimensions with a border, or it must be self-contained.

Color Ads

All color ads are run in standard process colors (CMYK).

Ads with PMS colors will be converted to process. All
color ads must have a color proof.

Digital Ad Materials

Acceptable Platform and Software

Print-ready, high-resolution PDF files are preferred.
Adobe Illustrator EPS files or EPS files exported from

a page-layout application also are acceptable. For

these options, all fonts and graphics must be outlined
or embedded. (Please note that files exported from
QuarkXpress do not retain or embed fonts; fonts must
be included with these EPS files. Files exported from
Adobe InDesign will embed fonts.) Flattened files from
Photoshop or other image-editing software are also

accepted. These files should be saved in TIFF or EPS

Print Ad Rates

. Rates/Frequency

Ad Sizes
1x 3x 6x 12x

Full Page $2,100 $1,995 $1,785 $1,575
2/3 Page $1,680 $1,595 $1,430 $1,260
1/2 Page $1,365 $1,295 $1,160 $1,025
1/3 Page $1,050 $1,000 $895 $790
1/4 Page $945 $900 $800 $710
1/6 Page $735 $700 $625 $550
Special Positions 1x 12x%
Inside Front Cover $2,415 $2,055
Inside Back Cover $2,310 $1,965
Back Cover $2,520 $2,145

Color Rates

$250
$750

Black plus one process color

Four-color process

format as CMYK (not RGB or Lab color). B&W files
should be saved as Grayscale, not RGB. Line art should
be saved as Bitmap TIFF.

If necessary, layout application files are also accepted.
Windows platform is preferred although Macintosh
platform is acceptable. Adobe InDesign, QuarkXPress
(PC), Adobe Illustrator and Adobe Photoshop files are
acceptable. Application files require that ALL FONTS,

Ad Sizes
116 3 1/3 Page Square :
Full Page Full Page apRoIE T Page il R ET
with Bleed Live Area 4112 x 7112 ‘2”1’,; x5 ‘ T
8-3/8 x 11-1/8 7x10 x5 3 ! 114 Page Square |

13
Page
Vert.
2.1/8
x 10

i 1
| 116 Page Horiz. |
LoA2x 212

I 412x338

Half Page Spread
1538 x §
1/4 Page Horiz.
7x218
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Print Advertising continued

IMAGES and GRAPHICS that are used in the file be
sent along with the native application file. Both screen
and printer fonts must be included. These files will not
output correctly if all components are not provided.
InDesign and QuarkXpress have “collect for output”
features that will package the file along with all pertinent
fonts and graphics.

Acceptable Compressed Files

Zipped (.zip) or Stuffit (.sit) files. If PDF files are
submitted, the fonts and graphics should be embedded.
Please note that PDF files cannot be altered, so you will
need to submit a new PDF file if there are requested
changes (such as phone number or address change).

Acceptable Media
Digital ads should be submitted on PC- or Mac-format
CD-ROM or DVDs. Digital submission via email or

online file transfer via our website is also acceptable.

Graphics

Photo images must be high-quality 300 dpi and saved
as flattened PSD, TIFF or EPS formats; RGB, Indexed
Color, or duotone images must be converted to CMYK.
1200 dpi line art is preferred.

Ad Proof

A black-and-white digital ad requires a black-and-white
proof; a color digital ad requires a color proof. If we

do not have a proof to match against, we cannot
guarantee content or color accuracy.

Change of Copy

When change of copy is not received by the publisher
by the material due date for a scheduled insertion, copy
and/or material from a previous issue will run.

Online File Submission

Upload your compressed ad files by visiting our website
at www.BankNews.com and clicking on File Transfer
at the top of the main page. Choose Secure Upload and
follow the onscreen instructions. If you are sending ads
via online file transfer or email, we still prefer that you
send a color proof for matching purposes. These can be
sent directly to the Advertising Material Coordinator at
the address below.

Material Submission

Send all artwork, disks, CD- or DVD-ROMs, color
proofs, and other ad materials to:

Tara Bowman

Advertising Material Coordinator

BankNews

5115 Roe Blvd., Ste. 200

Shawnee Mission, KS 66205-2368
tbowman@banknews.com

Advertising Contacts
Robb Bertels

National Sales Director
rbertels@banknews.com

Scott Englert

Advertising Account Executive
senglert@banknews.com

P.O. Box 29156

Shawnee Mission, KS 66201-9156
Phone: 800-336-1120/913-261-7000
Fax: 913-261-7010
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Online Advertising

BankNews.com provides both sponsorship and banner
advertising opportunities to suppliers of banking
products and services that want to take a leadership
position in the community banking industry.

Sponsorships

Exclusive sponsorships are available for most visible and
visited pages, including Career Center, Weekly Poll,
Events Calendar, Vendor Zone, Reference Library, and
Buyer’s Guide. As an exclusive sponsor, your company
will be the only advertiser featured on the page, and the
company will be identified as the exclusive sponsor with
your company name displayed.

Banner Advertising

BankNews.com banner ads are available in 6-month
and 12-month programs, with your ad appearing
Run-of-Site to maximize your exposure and your results.

Buyer’s Guide

Companies may upgrade their listings in the Online
Buyer’s Guide by purcashing one of four Listing
Enhancement packages, or they may place banner ads

in specific categories. For pricing information on these
exclusive opportunities, contact your sales representative.

Online Specifications

Banner Types and Sizes
Leaderboard (728 % 90 pixels)
Skyscraper (120 X 600 pixels)
Vertical (120 X 240 pixels)
Button (120 x 90 pixels)

Text (up to 40 words)

Maximum file size of 50K to ensure quick load time.

File Types

Image ads submitted to BankNews.com must be in one
of the following formats: gif, jpg or png. BankNews.com
supports the use of gif animation in banner ads, but
requests that animation not exceed 5 seconds. Animation
loops or reloads are restricted to 3 times or less.

Online Ad Rates

. Run-of-Site
Size
6 Month Rate* 12 Month Rate*
Leaderboard $1,000 $850
Skyscraper $800 $680
Vertical $580 $490
Button $250 $210

*Price per month

Sponsorships

Page 6 Month Rate* 12 Month Rate*
Daily News $850 $700
Regional News $850 $700
Events Calendar $850 $700
Vendor Zone $750 $625
Library $650 $550

*Price per month

External banner: If you use a third-party ad server,

BankNews.com requires the contact information and
image URL for the ad.

HTML banner: If you are using an HTML ad hosted
on a third-party website, BankNews.com needs the raw
HTML code.

Text banner: If you are placing a text banner, you may
submit up to a 40-word description of your product or
service. Text banners do not include artwork or logos.

AD Restrictions
¢ Floating ads, pop-up ads and pop-under ads
are not allowed.
 Ads cannot contain audio.
* Banner ads may have links that open a page in a new
window. If ads redirect users to another site, the
other site must display appropriate content.

Publisher’s Statement: BankNews.com reviews each ad for content and
suitability before placing the ad on the site. Ad positions and sizes are sold on a
first-come, first-served basis. All graphics, content and logos used in ads must be
owned by the submitting company or used with the creator’s permission.
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Publisher’'s Statement

Agency Commissions

Recognized advertising agencies receive 15 percent of
gross advertising revenue on space, color and position
premium. No commissions are granted for classified
advertising. Advertising agencies forfeit the 15 percent on
payments not received within 30 days of the billing date.

Ad Cancellations
Advertisements cannot be canceled after the ad closing
date, as published on the editorial calendar.

Short-rate Protection

Adpvertisers that fail to fulfill a frequency contract will
be billed for the difference to reflect the actual rate that
is earned. For example, an advertiser that enters into

an agreement for a 12-time contract but places only
10 insertions will be billed at the 6-time rate for all
insertions.

Terms of Payment

All invoices are payable within 30 days of the invoice
date. Past-due balances are subject to a service charge

of 2 percent of the bill per month. If invoices are not

paid within 60 days, future insertions will be accepted

on a prepayment basis until the account is current. The
advertiser will be short-rated or credited if the actual
space used within a 12-month period warrants a different
rate than that upon which the billing has been based.

Sequential Liability

Publisher holds advertiser and/or its advertising
agency jointly and severally liable for payment due the
publisher. This applies even when a sequential liability
clause is included in the contract, insertion order, etc.

Publishers Protection Clause

The advertiser and advertising agency jointly and
severally will indemnify and hold harmless the publisher,
its officers, agents and employees against expenses or
losses arising from the publication of an advertisement,
or delays in delivering and/or non-delivery.

CWS

Contacts

Robb Bertels

National Sales Director
rbertels@banknews.com

Scott Englert

Advertising Account Executive
senglert@banknews.com

P.O. Box 29156

Shawnee Mission, KS 66201-9156
Phone: 800-336-1120/913-261-7000
Fax: 913-261-7010

BankNews 2008 Media Planner | 13


http://www.banknews.com
http://www.banknews.com
mailto: rgalloway@banknews.com
mailto: senglert@banknews.com

